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Abstract

As another important dimension of so-
cial innovation, Social Innovation Capabil-
ities (SIC) enable social enterprises (SEs)
to be financially sustainable and create
positive enduring impact in terms of so-
ciety and/or environment. Over the past
few decades, there has been an increase in
scholarly work in relation to social innova-
tion; nevertheless, there is limited informa-
tion on SEs and their ability to harness so-
cial innovation capabilities for sustainabil-
ity purposes. It is against this background
that this paper seeks to fill this important
gap by exploring the concept of social in-
novation capabilities as pertains social en-
terprises. In conducting this study, sys-
tematic literature review (SLR) technique
is employed, using the PRISMA protocol.

Out of the 280 studies found, only 25 made
it into the sample after rigorous selection
process based on inclusion/exclusion crite-
ria. The author believes that SEs engage
in social innovation which is a process and
that SEs use dynamic capabilities such as
those relating to knowledge and technol-
ogy in order to increase social value. The
author believes that SIC is the social fab-
ric between innovation and sustainability
and that SIC deals with many social pro-
cess paradoxes such as under-funding, inef-
ficiency of processes, and lack of progress.

Keywords: dynamic capabilities, social
innovation capabilities (SIC), social in-
novation (SI), social enterprises (SEs),
PRISMA
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1. INTRODUCTION

Today, social enterprises (SEs) are being increasingly valued for their potential in addressing various social and envi-
ronmental concerns. At the same time, the scientific definition of SEs significantly varies and includes SE as non-profit
[1], voluntary and public services organizations [2], businesses aiming to solve social and economic problems [3], profit-
making enterprises with a social consciousness [4, 5], community-oriented businesses addressing social problems [6].
According to Peattie and Morley [7], many definitions give too much prominence to profit making rather than social goals
achievement. Thus, it can be stated that social enterprises are defined as organizations utilizing commercial/business
activities for socially oriented purposes. SEs have proven their potential to make contributions to inclusive development
through poverty reduction and welfare improvement of disadvantaged communities [8]. For this reason, they are increas-
ingly seen as the mechanisms for social transformation and sustainability [9]. Today, social enterprises are increasingly
valued by the governments and international organizations for their capabilities to innovatively solve the social problems
[10]. As Young Foundation notes [10, p.18], Social innovation (SI) is the solution (a product, a service, a model, a market,
a process, etc.) which addresses a social problem in a new, innovative way in which the social problem is solved in a more
effective and efficient manner. In other words, it creates new relations or improves them as well as uses existing resources
optimally. The reasons mentioned above lead us to think of SEs as main promoters of SI through their innovations aimed
at improving social welfare and wellbeing. Social enterprises are required to use innovative capabilities so that they could
address emerging social issues with innovative and adaptive problem solving approach [12]

Innovations have become increasingly complex and multi-dimensional concepts. Innovation capabilities have now
become prerequisites for the sustainability of enterprises [13–15]. The capabilities and approaches towards them play
significant roles within the social enterprises. Adler [16] proposes four dimensions which form innovation capabilities,
including the following:

1. Inability to satisfy demands of the moment;

2. Usage of inadequate production technologies;

3. Technological rigidness;

4. Inability to handle unexpected situations.

In a similar vein, Kogut and Zander [17] highlight the importance of knowledge integration internally while the dynamic
capabilities approach stresses the internal system’s continuous adaptation to the external one. Social innovation capability
and strategy involve the ability of social enterprises to generate, improve, and use knowledge and capabilities along with
developing partnerships with others to create sustainable innovations [18, 19]. Innovation, according to Barney [20], comes
from both assets and resources that provide competitive advantage. Cajaiba-Santana [21] believes that social innovation
changes the social system to the extent that radically different results are generated. Social enterprises are characterized
by high social impact and community engagement and consistently innovate new strategies aimed at solving new social
problems [22]. Though research and practice of social innovation have increased dramatically, there is still no consistency
both conceptually and methodologically.

As Batista et al. [23] note, there is still a lack of conceptual clarity and proliferation of frameworks and methodologies.
Whereas systematic reviews cover theoretical aspects of social innovation, further research is required to link the concept
to innovative capabilities and strategic actions of social enterprises. Organizational capabilities motivate innovations
within the organizations, meaning that companies may seek innovations which will allow them to coordinate innovation
processes with sustainability [28, 29]. According to Crispim et al. [30], capabilities indicate the innovative thinking of
the organization. Therefore, analysis of innovative capabilities of social enterprises is required to learn their contribution
to sustainability. However, there is still a scarcity of empirical research linking innovation capabilities to sustainability
[31]. Though the importance of innovation capabilities as key drivers for organizational competitiveness and performance
have been emphasized recently, the application of those to the issue of sustainability has not been sufficiently studied yet
[32]. Similar problems arise in case of SIC, when neither theoretical nor empirical research is available [31]. Although
scholars have focused more on the potential of innovative capabilities in social innovations [33–35], the integration of both
traditions into a single analytical framework is impossible for now.

There is also a claim that the conceptual fragmentation of the field is still high [23], requiring further conceptual
clarification. Recent literature lacks the explanation for the possibilities of constructing and using such innovative
capabilities for social enterprises to achieve sustainable and transformational results [36] is very optimistic regarding the
chances to understand the grassroots innovation processes that activate communities’ abilities to solve social problems.
However, recent literature remains silent about the chances of social enterprises to build such capabilities and use them for
sustainable transformation.
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The present study seeks to analyze the relevant literature on SIC and conduct a systematic review of it from 2020 to
2025 with the purpose of finding emerging themes, integrating fragmented knowledge, and increasing our comprehension
of SIC and strategies used by social enterprises. In order to achieve the goal of the research, the following questions will
be addressed:

RQ1. What is the present state of research on social innovation capabilities (SIC) in social enterprises (SEs) and how
do they contribute to achieving sustainability?

RQ2. What are the emerging themes and sub-themes of SIC and strategies used by SEs?
In order to fill the conceptual gaps outlined above, systematic literature review (SLR) is conducted. The research is

guided by the PRISMA (Preferred Reporting Items for Systematic Reviews and Meta-Analyses) framework [37, 38]. This
study reviews the rise of SIC, including its strategic deployment as a subset of SI, in order to determine its importance
particularly for SEs. This study intends to explore the conceptualization of SIC accepted by prior researches, their strategic
placement, as well as identify possible gaps requiring further attention in the future. The remainder of this paper will
be structured as follows: Background and objectives of this study are discussed in Section 1. Research design and
methodology are outlined in Section 2. Important findings concerning the research problems will be stated in Section 3.
Discussions will then follow in Section 4. Conclusion of the paper, with major findings and recommendations for future
research, will be presented in Section 5.

2. METHODOLOGY

In this research, systematic literature review (SLR) was performed, which is generally recognized by management
researchers as being highly reliable and replicable [39, 40]. Unlike a narrative literature review that is generally based
on a subjective analysis of available resources, systematic reviews are associated with predetermined and structured
identification, appraisal, and synthesis phases [41]. The reason for such an approach is the fact that systematic reviews
tend to ensure the reliability of the results due to increased transparency and low risk of bias [39, 40, 42].

The following review procedure involved several steps. First, a set of criteria for selecting relevant studies was
developed. Then, a detailed search strategy involving focused key phrases was formulated and used to obtain articles from
the appropriate sources. Third, a critical evaluation of retrieved papers in terms of relevance and quality was performed
against the developed criteria. Finally, the selected papers were thoroughly analyzed to identify main themes, patterns, and
knowledge gaps present in existing literature on the topic. Such systematic review guarantees high-quality outcomes that
can be replicated without any difficulty.

2.1. DATABASE AND SEARCH SYNTAX CHOICE

While developing the search strategy for the systematic review, we were consistent in considering those keywords
that will best characterize social innovation and social enterprises. Keywords such as social innovation capabilities AND
strategies AND social innovation AND social enterprises were considered in such fields as titles, abstracts, keywords,
and full texts in the database. These keywords were selected appropriately and reflected the main constructs of the
current systematic review (social innovation capability, innovation strategy, and social enterprise). In turn, the search
was conducted by iteratively using SCOPUS database which is considered a globally recognized platform providing a
vast amount of content that has undergone the peer-review process. Scopus was chosen as a result of the high standards
of journal selection, extensive discipline coverage, and uniform quality assurance processes. As the largest abstract and
citation information database in the world, Scopus is characterized by extremely high scholarly credibility and indexing
quality [43, 44]. It provides excellent opportunities for systematic reviews requiring an in-depth literature search.

2.2. CRITERIA FOR SELECTING STUDIES

To determine whether the document qualifies for further analysis and inclusion in the systematic review, a PRISMA
flow diagram (Figure 1) was used. Using Scopus database, we found a total of 280 papers. Preliminary screening of a large
number of documents yielded the following results. Only journal papers in English were selected for the systematic review.
It is important that the review focuses on peer-reviewed journal papers that are the highest level of scientific documentation.
In turn, peer-reviewed journal papers usually contain a high level of creativity studied by experts in the field. This way,
documents except for peer-reviewed journal papers were excluded from consideration, including conference papers and
books.

As the majority of scientific publications are made in English, only papers written in English were considered in
the current systematic review. Initially, there were 280 documents in the Scopus database. Following the first stage
of screening, we excluded 184 documents, and 96 results remained. After conducting the title screening, eight more
documents were rejected as not meeting the inclusion criteria, resulting in finding four documents irrelevant, so we ended
up with 88 documents. Then we went ahead and conducted an abstract/full text screening. At this point, we excluded
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59 more documents as not relevant to the sub-criteria of the primary-level inclusion criteria. In the end, 25 documents
remained as relevant and qualified for systematic analysis.

Figure 1. PRISMA flowchart for the study-selection process

2.3. ANALYSIS AND SYNTHESIS

In order to find out what themes help in the synthesis of results, thematic analysis was conducted among the selected
articles [40, 45]. Assisting in recognizing, and organizing the patterns in need of interpretation, thematic analysis helps
develop a more complex understanding of the joint data sets. In order to do that, the analysis required coding as well
as analysis of qualitative data in relation to the research questions posed. It could have been an iterative process as the
research questions might have been influenced by the coding as well as by the emerging themes. Thus, the process of
thematic analysis goes beyond mere summarization of the data and builds the complete picture of the story behind them.

As it is inherent to its flexibility, thematic analysis has become quite popular among critical and interpretive researches
[46]. The similarity of thematic and content analysis made people believe that both are interchangeable and can be used in
the same manner [47]. Nevertheless, the difference between them is clear as thematic analysis concentrates on developing
themes and their relationship while content analysis aims at counting themes. In this study, Social Innovation (SI) has
been analyzed with the help of thematic analysis and how SI is defined in the selected body of literature. The analysis
moved on to separate SI into two parts according to the innovation literature: capabilities and strategic approaches. Thus,
sub-themes connected to SIC were revealed depending on practices of social enterprises.

3. RESULTS

The reason why this section exists is because some problems need to be solved regarding what was mentioned in the
introduction section. Some of these problems are the following: the current status of literature on SIC and strategies
in SEs, emerging topics related to SICs and strategies in SEs, and the particular problems discussed in the introduction
section. A summary of the articles used in this study can be seen in Table 1.
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Table 1. Included literature for the systematic review

No. Authors
and Year

Journal/Quartile Context Key Findings Strengths; Weaknesses Capability/Strategy

1 [48] Management Re-
search Q3

United States The study found that top management’s re-
active networking capabilities hinder infor-
mation gathering, opportunity creation, and
weak-tie resource use. Small enterprises
must know their resource absorption capac-
ity to use them effectively.

Strength: It operates due to its profound,
sophisticated analysis methodology (PLS-
SEM) about patient survival in a challeng-
ing environment. Weakness: Neverthe-
less, a physician cannot assure that the
identical “treatment” networking strategy
will be effective for a patient in a different
environment or locale due to the patient’s
uniqueness.

Capabilities: Networking capability.
Strategies: Absorptive capacity strategy;
potential absorptive capacity.

2 [49] Journal of Cleaner
Production Q1

China Inverted U-shaped ESG performance is
influenced by structural and relational
network embeddedness. This is due
to the involvement of low-to-moderate
green dynamic capabilities. Organizational
agility significantly enhances the relation-
ship pathway but exerts no impact on the
more rigid structural channel.

Strength: The study provides a complete
framework by combining Resource Orches-
tration Theory (ROT) and Dynamic Ca-
pability Theory to explain the complex
resource–capability–performance connec-
tion. Weaknesses: The need for a sin-
gle point in time makes it harder to confi-
dently show that one event caused another.
The writers note that improvements in ESG
usually happen one to three years after im-
provements in capabilities.

Capabilities: Green dynamic capabilities.
Strategies: Structural strategy; relational
strategy.

3 [50] Journal of Business
Ethics, the Environ-
ment & Responsibil-
ity Q1

China The study shows how internal strategic ori-
entations become lasting competitive ad-
vantages, supporting the Natural-Resource-
Based View (NRBV) and Dynamic Capa-
bility View (DCV).

Strength: The Natural Resource-Based
View, Entrepreneurial Orientation Theory,
and Dynamic Capabilities View all work
well together as theories. Chain mediation
analysis can help explain causal mecha-
nisms. Weaknesses: Cross-sectional form
makes it hard to determine what causes
change over time. Self-reported poll data
may be subject to typical technique bias.

Capabilities: Cognitive capability; trans-
formational capability. Strategies:
Environmental sustainability into en-
trepreneurial strategy; green transforma-
tion strategies.

4 [51] International Journal
of Emerging Markets
Q2

Egypt, Mo-
rocco, Tunisia

Statistics show that corporate success
drivers vary among the three nations. Each
country’s enterprises’ performance criteria
vary.

Strength: Solid foundation in RBV, Dy-
namic Capabilities Theory, and cross-
country comparative design. Weaknesses:
Concentrating on three underdeveloped
Arab countries may limit usefulness. Use
of secondary survey data may not reflect
firm-specific strategies.

Capabilities: Strategic management capa-
bility; social capital capability; innovation
capability; dynamic capability. Strategies:
Capability bundling strategy; network-
based growth strategy.

5 [52] Elsevier Q1 Finland Artificial intelligence, robotics, and the In-
ternet of Things are changing business op-
erations. In Finland, intermediaries are
“anchor institutions” that understand tech-
nological and regional small and medium-
sized businesses’ needs.

Strength: Research shows intermediaries
improve ecosystems in several ways; pub-
lic funds secured by intermediaries aid re-
source mobilization. Weaknesses: SMEs
may prioritize short-term profits and cost
reduction over digital goals.

Capabilities: Dynamic capabilities: sens-
ing, seizing, transformation.

6 [53] International Busi-
ness Review Q1

Spain The research examines the influence of a
CEO’s personal traits on a company’s ca-
pacity to implement substantial business
model transformations and achieve world-
wide success.

Strength: External connectivity helps
SMEs with limited resources receive fi-
nance, hire exceptional people, and learn
about new business opportunities. Weak-
nesses: CEOs with high human capital may
be path-dependent and reluctant to test new
company models due to overconfidence in
past solutions.

Capabilities: Dynamic managerial capa-
bilities; human capital; social capital.

7 [54] Chinese Manage-
ment Studies Q2

China According to dynamic capability theory,
enterprise digital transformation moder-
ates the positive relationship between CSR
and corporate innovation. The findings
suggest that enterprises, especially state-
owned ones, should prioritize technologi-
cal innovation to increase competitiveness.

Strength: Reputation, innovation invest-
ment, and dynamic capabilities theories
are well integrated. Weaknesses: Sec-
ondary archive data limits decision-making
by managers, and digital transformation
may miss qualitative implementation dif-
ferences.

Capabilities: CSR capability; digital
transformation capability; innovation capa-
bility.

8 [55] Journal of Infor-
mation Technology
Management Q3

Iran The study identifies 12 managers based on
human, social, and cognitive capital. Top
performers consistently rank highest in in-
novation. Type 1 managers, with high hu-
man capital, extensive social networks, and
spontaneous decision-making, improve op-
erations.

Strength: Managers with market knowl-
edge and risk tolerance can best advocate
for vulnerabilities. Weaknesses: Human
capital constraints remain; in complex or
unstable tasks, social capital may not be
enough to substitute for human capital.

Capabilities: Dynamic managerial capa-
bilities; human capital capability; social
capital capability.

9 [56] Journal of Knowl-
edge Management
Q1

Taiwan Expatriates’ knowledge dissemination de-
pends on their abilities and opportunities.
Information sharing is facilitated by trust,
commitment, and social capital. Complex,
specific, and tacit knowledge is harder to
share.

Strength: Focus on expatriates, an es-
sential yet overlooked information source.
Knowledge sharing impacts performance
measurements. Weaknesses: Insufficient
cultural and institutional research on the
host country. Knowledge exchange was
generally assessed individually, without
longitudinal analysis.

Capabilities: Knowledge sharing capa-
bility; relational capability. Strategies:
Trust-based networking strategy.

10 [57] Journal of Cleaner
Production Q1

Pakistan The study describes how developing econ-
omy enterprises get a competitive edge.
Dynamic capabilities directly boost green
innovation and corporate competitiveness.

Strength: Strong decision-makers enable
market-driven choices and systematic or-
ganizational improvement. Weaknesses:
Many firms still struggle with “dark trade,”
including increasing pollution from inef-
fective social practices and lack of adapt-
ability.

Capabilities: Dynamic capabilities; green
innovation capability. Strategies: Stake-
holder alignment.

11 [58] Technology in Soci-
ety Q1

China Corporate Social Responsibility initiatives
enhance innovation in environmentally
friendly products and processes. Green
dynamic capability significantly promotes
both types of green innovation. Corpo-
rate Social Responsibility enhances envi-
ronmental innovation by augmenting eco-
logical dynamic potential.

Strength: Explains CSR and creativity us-
ing Stakeholder Theory, Resource-Based
View, and Dynamic Capabilities Theory. A
large sample size of 424 Chinese industrial
enterprises and regression analysis support
reliability. Weaknesses: Focus on Chinese
manufacturers limits usefulness for other
industries.

Capabilities: Green dynamic capability;
innovation capability.
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12 [59] Qualitative Market
Research: An Inter-
national Journal Q2

Colombia The report explains DMC market ori-
entation as a multi-faceted organization
that mediates marketing and how DMCs
affect agent and distributor channel in-
tegration. Distribution and production
improved networking, market adaptation,
and innovation. Agents developed mar-
ket orientation to provide product infor-
mation, ease transactions, and fulfill or-
ders without market adaptation.

Strength: Established theoretical frame-
work in dynamic capacity and interna-
tional marketing, including qualitative in-
sights from various case studies of real
exporting SMEs. Weaknesses: Quali-
tative design restricts results; the small
sample size of 15 enterprises makes ap-
plication difficult.

Capabilities: Dynamic marketing ca-
pabilities; innovation capability; market
orientation capability. Strategies: Chan-
nel integration strategy; market-oriented
internationalization strategy.

13 [24] Sustainability
Accounting, Man-
agement and Policy
Q1

Spain Environmental accounting practices and
dynamic skills such as perceiving, seiz-
ing, and reconfiguring help organiza-
tions migrate from linear to circular mod-
els. Corporate social responsibility, sus-
tainability reporting, and environmental
management systems help corporations
achieve circular economic goals by mo-
bilizing resources and redesigning oper-
ations for circularity.

Strength: A detailed structure integrat-
ing dynamic capabilities and environ-
mental accounting to aid circular econ-
omy implementation, providing action-
able guidance to companies transforming
to sustainable business models. Links
circular economy theory with practice.
Weaknesses: Geographical limitation.

Capabilities: Dynamic capabilities; cor-
porate social responsibility (CSR); envi-
ronmental management systems. Strate-
gies: Incorporating environmental fac-
tors into foundational corporate strategy
to assist the transition to a circular econ-
omy.

14 [60] Revista de Gestão
Q3

Nigeria The performance of small and medium-
sized enterprises is favourably associated
with technology and learning capabili-
ties.

Strengths: These VRIN resources grant
competitive advantage to SMEs. Weak-
nesses: Nigerian SMEs’ fear of losing
control hinders development of relation-
ship competencies and diminishes trust
in external collaborators.

Capabilities: Technological capability;
learning capability.

15 [61] Journal of Industrial
Engineering and En-
gineering Manage-
ment Q3

China Workplace emotional intelligence im-
proves collaboration, empathy, and ac-
tive involvement in generating new ideas
for products. Rapid shifts in the business
landscape make emotional, behaviourally
oriented, and technology-infused skills
even more critical.

Strength: Enhances dynamic capability
theory by integrating emotional capabil-
ity, a comparatively underexamined as-
pect. Weakness: Fails to thoroughly
analyse external institutional or policy
concerns.

Capabilities: Organizational emotional
capability; innovation capability; organi-
zational learning capability.

3.1. THE YEAR OF PUBLICATION

In this systematic review, the literatures that have been written over the last five years were taken into consideration to
identify new trends in the literature.

As shown in Figure 2, there is an upward trend in terms of scholarly interest in the topic under discussion. In the year
2020, it can be observed that there were approximately three articles published. In contrast, from the year 2021 to 2025,
eight articles have been published each year. The highest number of articles published was during the year 2020-2025
which indicates the rising level of interest among academics in Social Innovation Capabilities (SIC) in Social Enterprises
(SEs). It is evident that SIC holds great significance for social enterprises in the modern times.

Figure 2. Publication trend for documents included in the review.

3.2. JOURNAL

This range of literacy from different journals clearly illustrates the nature of multidisciplinarity that is observed in social
entrepreneurship literature. The mentioned diversity offers constructive ideas for developing Social Innovation capabilities
(SIC) and learning about various approaches through which social entrepreneurs engage into different practices. This
kind of diversity is the reason why this review appreciates its critical aspect and clearly reflects the diversity of disciplines
and professional fields associated with the subject in question. Your research on innovation and entrepreneurship will
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certainly be facilitated by such publications as the Journal of Social Entrepreneurship, Journal of Cleaner Production, and
Management Research. Also, the list of publications where important contributions can be found in relation to strategy and
capabilities, organization, and innovation includes such prestigious journals in business and management as Management
Decision, Business Ethics the environment and responsibility, International journal of marketing, international business
review, Chinese management studies, journal of information technology management, management decision, journal
of organizational effectiveness, journal of cleaner production, journal of asia business studies, Cogent business and
management, Pakistan journal of commerce social science, Technology in society, sustainability.

In addition to mainstream management discipline, the mentioned discourse also draws upon various journals whose
scope focuses on sustainability and policy. The role of Sustainability, Environmental Science and Policy, Technology
in Society and the Journal of Cleaner Production is to explore the relationship between innovation and the environment
while paying attention to societal transformations. Furthermore, in order to consider community dimensions of social
entrepreneurship in an urban and rural context, the journals City, Culture and Society and Journal of Rural Studies will be
very helpful in your research.

3.3. RESEARCH SETTING

The following table shows some countries which have shown interests in the areas of SIC and the relevant strategies (see
Table 1). Contributions from these countries such as Iran, China, Pakistan, Arab, Colombia, Peru, Mexico, Nigeria, Spain
Sweden, and others have been discussed. It has been observed that although there is a considerable difference between
the research efforts in terms of developing countries and the developed countries, however in terms of practicing social
innovation concepts there is not much difference noted. Even though there are many socio economic differences prevailing
among regions, the development and implementation of SIC is not varied across different economies.

3.4. EMERGENT THEMES AND SUBTHEMES OF SOCIAL INNOVATION CAPABILITIES AND
STRATEGIES IN SOCIAL ENTERPRISES

Below mentioned in Table 2 are some emerging themes along with their subthemes which have come up during the
analysis of relevant literature on the area of SIC and their applications in social enterprises. On this basis, the selected
topics have been classified into the following two broad themes: (a) key capabilities of SIC in SEs; and (b) Key strategies
for SIC in SEs. The first theme represents the application of SIC with the help of which the social enterprises will be able
to promote social and environmental sustainability keeping in view the basic mission of the enterprise.

Table 2. Themes of SIC practices in social enterprises

Key theme Subtheme Information on SIC procedures/activities References
Social Innovation Capabilities Dynamic capabilities: sense and shape

opportunities; seizing and organizing re-
sources; reconfiguring management activi-
ties.

Ability to find innovative prospects and meet social
needs; facilitate opportunities to restructure or enhance
resources; modify internal processes to foster innovation.

[21, 22, 33, 62]

Social Innovation Capabilities Knowledge-sharing and organizational
learning capability; collaborative networks
and partnerships.

Organizational learning helps social enterprises learn,
evaluate, and develop. Education fosters adaptation and
creative problem-solving for society. Networks facilitate
collaboration and sharing expertise.

[63, 64]

Social Innovation Capabilities Technological innovation capability; inclu-
sive technology design; digital platforms
for social value creation.

Technology innovation assists social entrepreneurs in de-
signing and growing sustainable solutions to complex so-
cial issues. It reflects the capacity to combine, adapt, and
use technology for social causes and resource enhance-
ment.

[65–69]

Strategies for social innovation Marketing strategy: communicate social
mission effectively; value-chain support.

Marketing helps social enterprises achieve exposure, com-
munity support, identity, and reputation.

[70, 71]

Strategies for social innovation CSR strategies: mission-driven CSR inte-
gration.

Social enterprises’ CSR initiatives help promote social
innovation and sustainability.

[72]

Strategies for social innovation Stakeholder engagement: collaborative
networks and knowledge-sharing plat-
forms.

Stakeholder involvement helps social companies innovate
by mobilizing resources, knowledge, and trust. Networks
promote innovation through shared learning and capacity-
building.

[22, 63, 73]

4. DISCUSSION

In accordance with this analysis, the study finds that social entrepreneurship is a field of increased scholarly activity and
there is a considerable rise in the number of scientific studies on the issue of social innovation capabilities (SIC) and social
entrepreneurship (SE). From the data presented, it is obvious that there is an observable rise in the quantity of publications
related to SIC and SE as well as an increasing popularity of this approach, which means that researchers are actively
investigating it. Additionally, this observation shows that people have started to pay more attention to the importance
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of social entrepreneurship and innovative capabilities to solve complicated social issues. Moreover, it is important to
mention that among 20 analyzed publications, 15 were indexed by Scopus and were published in top quarter journals,
which indicates the great scholarly impact of the paper. Moreover, it should be stressed that the SIC research is not limited
to developed countries anymore. It includes the analysis of both developed and emerging countries. The reason for this is
that it contradicts the previous perception that this kind of research targets exclusively high-income companies and nations.
Overall, these findings point out that the field of research becomes more diverse and inclusive.

The topics of this paper can be divided into two main categories which include social innovation capabilities as well
as strategy of social innovation. One of the most powerful examples of potential innovation capability is the capability
of social enterprises to innovate and produce innovative and situation-specific solutions for unusual problems that are
occurring in societies, including poverty, unemployment, and social exclusion [21, 65]. It is necessary to mention that
these capabilities are not built from scratch, but they depend greatly on the proper utilization of existing resources and
willingness to learn and develop. Social enterprise companies do not only solve problems, but also deliver substantial
social value to the communities they serve. Innovations, modifications, and developments of business models to meet the
needs of the community show the creative and responsive nature of socially oriented innovation [33, 74]. Social enterprises
possess such unique features that enable them to be change-makers at the local and international levels. The definition of
Social Innovation according to [68] is:

"Social innovations are new solutions (products, services, models, markets, processes etc.) that, more effectively than
existing solutions, meet a social need and simultaneously lead to new or improved relational and/or capability systems and
more optimal utilization of assets and resources. In other words, social innovations are constructive for the society and for
the society’s capacity to act"

The importance of social innovation as a factor of social change became increasingly noticeable. Moreover, social
innovation can be considered as a useful approach that allows social enterprises to adequately deal with the problems of
the community and ensure their economic sustainability [21, 33, 75].

The success of social entrepreneurship and its advancement greatly depends on the development of internal capabilities
and strategic practices. The first group includes the development of such capabilities as technological innovation capability
[67], learning and knowledge sharing capability [69], as well as dynamic capabilities, which provide flexibility in the
environment [76]. These capabilities help social organizations to be innovative and flexible and change depending on
the social context and requirements. They are complemented by strategic practices which are related to marketing,
stakeholders’ engagement, and corporate social responsibility (CSR), and which provide legitimacy and sustainability. All
of these factors and approaches prove that social innovation in practice is quite a complicated process, and social enterprises
face similar challenges in their operation. Thus, they demonstrate the approaches that social enterprises take regarding the
problems under discussion.

Another key feature that the selected articles (Table 1) underline is the dynamic capabilities that facilitate accomplish-
ment of goals and objectives in social enterprises. Dynamic capabilities refer to the organization’s superiority in adjusting,
integrating, and combining its resources and competencies in order to adjust to the dynamically changing environment [76].
This sub-theme in the discussion is connected to the ways social enterprises working in the broader socio-economic systems
leverage their innovative roles and approaches to develop initiatives and transform multifaceted social challenges. This
feature is critical for social enterprises that often operate in an unpredictable environment. The mentioned capabilities help
organizations to be innovative, adjust their operations and be persistent in the changing conditions. For social enterprises,
the primary challenge is to remain consistent in managing the changing social demands, regulatory issues, scarce resources
and achieving their dual mission of generating value and financial sustainability [79, 80]. These dynamic capabilities are
the base for the successful operations of social enterprises as they help them access resources and respond to the dynamism
in social requirements while meeting their missions of changing societies and being financially sustainable [81].

One more sub-theme is associated with the innovative capabilities of social enterprises with regard to the knowledge
exchange. The innovative capability of social enterprises to introduce some solutions and ideas related to their intentions
and interests of the populace depends on the openness and transparency of its specialists and experiences. Stimulation of
active information exchange between employees, partners, and stakeholders helps social enterprises cope with the constant
changing needs of society. Such cooperation fosters creativity and innovation in finding innovative solutions for ensuring
the social sustainability of organizations [63, 82]. Moreover, the introduction of efficient knowledge management systems
will facilitate learning and cooperation within an organization. As mentioned by [83], such systems will help organizations
to innovate despite minimum resources.

Technological innovation is also one of the key aspects of social entrepreneurship and sustainability with focus on
social innovation. Social enterprises should be creative in terms of technological innovations to solve the existing complex
problems in society. This characteristic is related to the skills of the organizations to combine technological capabilities
and modify them for meeting social goals and improving resources [67, 69]. Often, social entrepreneurs build or invent
technologies that could be cheaper and available for poorer segments of the population [66]. The modern digital technology
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is becoming very popular in terms of the generation of social value, expanding the activities of social enterprises, enhancing
the delivery of services, and collecting data to improve their plans [68]. Digital platforms allow for generating innovative
ideas for social organizations and growing in an environmentally friendly manner. While the importance of technological
innovation grew immensely in recent decades, there is little empirical evidence about how social enterprises in developing
nations develop the digital skills to create social value [66, 84]. These sub-themes show that technological innovation can
facilitate the business operations of enterprises but also help them generate value and promote sustainable growth.

Similar to other entrepreneurs, social entrepreneurs design strategies for attracting more participants to their initiatives.
In social enterprises, it is necessary to have a marketing strategy that would allow them to have self-funded sources
to fulfill their social missions and run operations [85]. The marketing of social enterprises (SEs) can be considered
as the strategy to increase the awareness of social problems, involve communities and improve the social status of the
organization [70, 71]. Unlike commercial companies that focus on profit and market capturing, social entrepreneurs use
narrative techniques, projects, and messages emphasizing changing the world to engage people emotionally. Hence, there
is increased participation and loyalty among social enterprises [71]. Marketing helps in ensuring innovation by assisting
in acquiring finances, volunteers, and strategic partnerships [86]. On the other hand, Corporate Social Responsibility
initiatives in social enterprises were necessary for fostering social innovation. By involving stakeholders in their activities,
adopting responsible business policies, and managing resources properly, SEs can boost their credibility and effectiveness
[77, 87]. Stakeholder management aims at considering the interests of people and organizations that influence the
decisions of corporations. Engagement of stakeholders allows social enterprises to innovate and co-create social value
with beneficiaries, donors, employees, and community participants using the mobilized resources, expertise, and trust
[73]. Such networks inspire innovation through learning and building collective capacities [22, 63]. All these topics
and sub-themes demonstrate their role in creating collaborations where knowledge and relations enhance innovation and
development in society towards social enterprises. Vision is critical for social enterprises to succeed and have an impact
in the world.

Identification of topics and sub-themes demonstrates the similarities and dissimilarities in the application of Social
Innovation Capabilities (SIC) in Social Enterprises (SEs). While there are contrasts in the application of this aspect
in both types of organizations, there are also some similarities, which can be considered as an implication of strategic
methodology, organizational innovation, and various modes of operation, which form social innovation in general. This
discovery corroborates the findings of the previous studies showing that Social Innovation Capabilities (SIC) manifest
themselves in social organizations because of changes in them and specific strategic approaches [88]. Therefore, it can
be concluded that social enterprises tend to adopt their existing capabilities to new circumstances rather than generate
something new [76, 88, 89]. Thus, the following proposal can be made:

Proposition 1: Social enterprises improve their social innovation capabilities (SIC) by engaging in strategic knowledge
exchange, technological innovation, mission-driven marketing, and stakeholder engagement, which facilitates adaptability
and innovation.

On the contrary, these results differ in terms of the focus of social innovation capabilities. Social enterprises consider
the sustainability of society as the primary goal of social innovation capabilities, whereas traditional firms tend to focus
on building internal capacity. In addition, over 80% of the papers discussed social innovation abilities and plans. It
might be connected to the fact that social firms allocate their profits towards social purposes rather than personal use.
Therefore, social mission becomes the core goal of such organizations. Hence, improvements in social sustainability
become more frequent in comparison with those in the environmental sustainability. Hence, it seems relevant to make
another proposition:

Proposition 2: Social enterprises prioritize societal sustainability in innovation, which distinguishes them from tradi-
tional firms.

5. CONCLUSION

This current study strives to deepen the understanding of SIC and strategies in SEs. This study seeks to answer the
following two main questions. This study has looked at the current status of academic researches in relation to social
entrepreneurship. From the current research, it is evident that there is a growing interest in scholars regarding social
entrepreneurship. It is recognized that the studies in relation to SIC and strategies in SEs show relatively balanced
circulation between emerging and advanced social and environmental sustainability. Contrary, most of the studies in
relation to SIC and strategies in SEs are undertaken in advanced countries. Additionally, most of the studies appear in
relatively highly impacted journal sources which signifies the potential impact of SIC and strategies researches on SEs in
future. Also, it has emerged that more than one recurring theme and sub-themes existed in the analyzed studies which
were grouped under two categories. These comprise of: (1) the crucial elements facilitating social innovations in social
enterprises (SEs) and (2) the definitional types of social innovation framework influencing social innovation in social
enterprises (SEs). The analysis shows that social enterprises (SEs) undertake innovation within the confines of the mission
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in relation to socially and environmental sustainability. Among the various constituents, it is clear that social enterprises
adopting innovation that is dynamic and technological with adaptability to social changes were critical. Equally important,
the definitional types of social innovation framework such as stakeholder theory, social marketing and social responsibility
(SR) were fundamental in guiding social innovations within the business functions. Through the above components
and frameworks, the social enterprises (SEs) were able to achieve disruptive innovations within the constraints of social
mission. This study makes its contribution in the identification of how sustainability competency influences various types of
innovations by providing empirical support [29]. Such knowledge would help address an empirical gap in the competence
literature. The most notable difficulty faced by many social enterprises is sustaining and expanding themselves due to the
lack of effective social innovation strategies. The analysis of the social innovation competencies in social enterprises is
an interesting area of research which should be considered especially when dealing with the integration of digital tools,
participatory stakeholder processes and innovation framework. Such areas of research will promote the sustainability and
scalability of socially driven innovations. Some limitation exist with this research. First, the Scopus database was used in
this study; therefore, some other sources may have been excluded. Other reviews on similar issues have incorporated other
databases like Web of Science and Google scholar and tried to minimize bias systematically. Qualitative in nature, this type
of research may allow some element of subjectivity since the researchers were limited to what the authors of the selected
articles identified. From the findings of this research, there are several challenges associated with social enterprises which
are mainly financial. They include financial instability because of fluctuating sources of finance, low barriers to entry
and inefficiency. These challenges suggest future investigations to identify the specific financial tools that can be used to
facilitate sustainability. Future research may consider how innovative resources in social enterprises can be mobilized to
improve the sustainability of social enterprises and reduce competition.
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